
Creative Writing 

Age group 13-15 

 

Who has the right to decide if a piece of creative writing is good or bad? 

 

There are many significant qualities one must possess so as to enable him to determine whether a 

piece of creative writing is good or bad. As individuals, we all have our own personal opinions, 

which are normally based on our own, preferences, beliefs, ethnicities, environmental and social 

variables and many other attributes. However, this does not mean we should be given free rein to 

disclose of them in a way that they would wrongfully influence the public. 

  

Article 10 of the Human Rights Act, protects our right to hold our own opinions and to express 

them freely and without government interference. This includes the right to express views aloud or 

through published articles, television, the internet and social media.1  When voicing our opinions 

on various genres of literature, all our opinions matter, but they do not carry the same weight as 

those of knowledgeable and experienced literature critics. 

 

Critics should be reputable professionals who express a reasoned judgment on a subject which they 

are well versed in. They are responsible to provide readers with honest, unbiased, and equitable 

evaluations, knowing that what they write will influence, as well as insight, the minds of the 

general public. A research conducted in 2004 shows that reviews published in the New York 

Times, both positive and negative, increased sales figures by substantial amounts.2 This goes to 

show that the published content of trusted critics have a large impact on many people. 

 

1
 Article 10: Freedom of expression, https://www.equalityhumanrights.com/en/human-rights-

act/article-10-freedom-expression 
 

2 A. Sorensen and S. Rasmussen, “Is Any Publicity Good Publicity? A Note on the Impact of Book 

Reviews”, (2004) pp 4-5. https://www.ssc.wisc.edu/~sorensen/papers/bookreviews.pdf (Accessed 

2020-08-30) 

 



 

Popular online forums like Goodreads and Bookish play an important role in the distribution of 

reviews. Along with well-known newspapers and magazines, online reviews contribute to the 

opinion of the public. Studies show that 84% of people trust online reviews as much as personal 

recommendations.3 Except reviews are not always as real as they seem. Currently, there are 250 

million reviews on Amazon, though only 17% of users fully trust them, and rightfully so, as only 

3% to 10% of people actually write them, the rest are fake.4  

 

From my perspective, I strongly believe that many should not be given the right to determine if a 

piece of writing is good or bad, as they lack expertise or simply enough knowledge to do so. 

Therefore, they should not be given the means to affect the opinions of others.  However, with or 

without the right, people still find a way to broadcast their opinions, via social media platforms, 

forums and websites, which impact whoever views their posts. Although no one can force another 

person to change their opinion, reviews can certainly influence them. Critics, editors, publishers 

and the likes are tasked with this job and its responsibilities. They are whom I truly feel have the 

right to conclude if a piece of creative writing is good or bad. All in all, some people are given the 

right.  

Others take it. 

 

 

 

 

 

 

3 C. Bloem, “84 Percent of People Trust Online Reviews As Much As Friends. Here's How to 

Manage What They See”, 31-08-17. https://www.inc.com/craig-bloem/84-percent-of-people-trust-

online-reviews-as-much- (Accessed 2020-08-30) 

 
 
4 T. Dobrilova, “What Percentage of Amazon Reviews Are Fake”, 19-05-2020. 

https://review42.com/what-percentage-of-amazon-reviews-are-fake/ (Accessed 2020-08-30) 
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